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It	  also	  occurs	  to	  me	  that	  growing	  up	  
gay	  turned	  this	  grim	  “war	  cry”	  into	  a	  
sort	  of	  foolish	  comedy,	  since	  nothing	  
projected	  at	  me	  ever	  got	  even	  close	  
to	  “what	  I	  am.”	  No	  one	  could	  hit	  my	  
target	  market.	  Two	  things:	  boy	  was	  I	  
pissed	  when	  the	  1980s	  and	  ‘90s	  
brought	  my	  demographic	  into	  the	  fold,	  
and	  I	  got	  inundated	  with	  products	  for	  
gay	  people.	  Still,	  they	  never	  got	  me	  
right.	  Second,	  I	  think	  most	  people	  
are	  peculiar	  enough	  that	  the	  market	  
is	  always	  stupid	  about	  them.	  The	  
easiest	  to	  fool	  are	  the	  straight	  men,	  
but	  the	  rest	  of	  us	  get	  to	  spend	  our	  
time	  laughing.	  
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